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INGRAM LAW

THE CLIENT
Ingram Law LLC is a full-service law firm in Birmingham, Alabama. Joseph
A. Ingram has a wealth of trial experience in state, municipal, and federal
court. Mr. Ingram had a website, but traffic wasn’t what he wanted it to
be, and he wasn’t getting enough attention for his site.

THE PAIN POINT

The lifeblood of Mr. Ingram’s business is phone calls, but he wasn’t getting
any. The law firm needed to receive more phone calls and attract more
visitors to their website.

THE GOAL

Increase site traffic and the number of phone calls.
THE SOLUTION
To increase website traffic, Uptick created a strategy focused on optimizing the website for
organic results through:
1.) Search Engine Optimization: using proven tactics to optimize the website’s
visibility through search engines, to attract more potential clients who were searching for
legal services in Alabama.
2.) Local Optimization: taking control of the firm’s online directory listings to increase trust
with search engines, resulting in higher local visibility.
The combination of SEO and Local Optimization is a winning formula for increasing organic
reach for a website, and it was Uptick’s hope that the two services used together would
boost traffic to new levels.

THE RESULTS

Over one quarter, Mr. Ingram’s average number of
website views per day increased 400%. Additionally,
his firm’s average number of views on Google Maps
increased by 700%.

Over a six-month period, the firm also enjoyed 19 new first placement rankings, 16 new
2-5 placement rankings, and 35 overall new 1-5 placement rankings on Google. He also
received more phone calls from potential clients.

Bottom Line: Uptick quadrupled website traffic
and significantly boosted the law firm’s visibility
on Google within a matter of months..

“

The team assigned to my account are very helpful
and always available. Enjoy having a local company
rather than someone by phone.
-Joseph A. Ingram, Owner

