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THE PAIN POINT
 As with many real estate agencies, ARC Realty was reluctant to get into 
the field of digital marketing. Website traffic was below expectations.

Plus, as a relatively-new agency, ARC needed to expand its brand to compete against 
competitors who enjoyed more name and brand recognition in the area.

THE CLIENT
ARC Realty is a residential real estate agency headquartered in 
Birmingham, Alabama. Founded in 2012 by four real estate veterans, the 
agency is one of the fastest-growing real estate brands in the Southeast. 
ARC had a website and engaged in traditional marketing and public 
relations campaigns, but had little online presence.

ARC REALTY



THE GOAL
Increase website trafc on a monthly basis and 
persuade potential customers to choose ARC agents 
over competing agents.

THE SOLUTION

Uptick Marketing wanted to create a plan that not only generated more traffic to the 
firm’s website, but also encourage visitors to choose ARC instead of other agencies 
in the area. Through analyzing the agency’s traffic, Uptick found that a significant 
percentage of visitors to the ARC website visited their agency directory before leaving 
the site. This indicated that they were actively searching for agents for a possible home 
purchase or sale. 

1. Local Optimization – taking control of how ARC Realty appeared in online listings 
and directories and ensuring the business was listed correctly in as many places as 
possible online

2. Ad Retargeting – showing ads across the Internet to attract customers who had already 
visited the ARC website, with the goal of bringing them back and converting them

3. Content Marketing – writing informative and persuasive blogs and white papers to
engage and convert visitors

THE RESULTS
After just five months working with Uptick Marketing, 
ARC Realty saw its web traffic double in volume.

In December 2014, one month before Uptick’s engagement with ARC began, ARC 
reported website traffic totaling 5,534 visits. Within one month, traffic had increased 
to 7,945 visits. By the end of the third month, traffic had increased to 10,912 visits – 
an increase in traffic of over 97%. Plus, due to ad retargeting and content marketing, 
these visits were highly targeted and relevant – meaning they represented real 
potential clients who encountered the ARC brand in a positive and influential way. 



Within a few months of working 
with Uptick we saw our website 
traffic more than double! We 
hear each week that people are 
seeing ads for our company on a 
number of different websites. We 
have found that our marketing 
plan has not only driven traffic to 
our website, but it is helping to 
create a buzz for our company in 
the community. If you are hesitant 
to move into digital marketing, 
I guarantee you will not regret 
working with Uptick!
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Bottom Line: Uptick increased website traffic by 
over 97% in just three months.


