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L.A. BIKINI

THE CLIENT
L.A. Bikini is a hair removal and tanning provider originally located in
Mountain Brook, Alabama. The client is the state’s first exclusive provider
of sugaring, a revolutionary new type of hair removal. The brand was
originally called Pure Wax & Tan, and had a website but no established
digital presence.

THE PAIN POINT

L.A. Bikini – then Pure Wax & Tan – needed to rebrand itself. This meant
creating a new website and a new digital presence. The rebrand and
subsequent opening of a new location meant the client needed brand
recognition and visibility over a short amount of time.

THE GOAL

Increase brand recognition, create a new website,
and drive targeted trafc to the website while
establishing an online presence.
THE SOLUTION
Uptick Marketing created a strategy that would help Pure Wax & Tan rebrand to L.A. Bikini
and expand its digital presence. The strategy was complex, since it involved not only a
rebrand but the grand opening of a second location, and rested on a few essential pillars.

1. Website Design – creating a brand-new website for the new L.A. Bikini brand,
complete with new visuals
2. Search Engine Optimization (SEO) - increasing the visibility of the website by making
it as appealing to search engines as possible, based on relevant keywords
3. Social Media Marketing – creating profiles across various social media platforms,
posting content on a regular basis, and creating advertisements on Facebook to get
greater reach
4. Google AdWords – placing text-based and banner ads featuring L.A. Bikini that
appeared whenever potential customers searched on Google for hair removal and spray
tanning in Birmingham
5. Local Optimization – taking control of how L.A. Bikini appeared in online listings
and directories and ensuring the business was listed correctly in as many places as
possible online
6. Content Marketing – writing informative and persuasive blogs to engage and
convert visitors

The strategy was not just for the overall rebranding; it was also focused on announcing and
promoting the grand opening of the second location in October 2014. The goal was to achieve
greater brand recognition by attacking the target audience from multiple angles over a short
amount of time.

THE RESULTS

L.A. Bikini successfully rebranded, opened its second
location, and increased its website traffic.

By the end of May 2015, Uptick managed to quadruple the client’s website traffic from
a year prior. In one month, Uptick delivered 18,292 impressions and 332 clicks through
Google AdWords, with an exceptional click-through rate of 1.82%. Uptick also
created a rapidly-growing follower base on social media for L.A. Bikini, doubling the
size of the client’s follower base.Uptick’s success has led to plans to help L.A. Bikini
undergo franchising, which will bring new L.A. Bikini locations to the Southeast.

“

I have been working with Uptick
Marketing for more than 2 years now
and have been extremely happy with
the results. I am not a tech savvy
person but they have gone out of
their way to make me feel confident
in the decisions we have made and
will always do everything they can
to explain any questions I have. They
work very hard to maximize my budget
no matter what I am spending. They
listen to me and put together plans and
objectives that meet my goals. Nicole
and her team have been tremendous
to work with and I consider them part
of my business.

”

– Clay Haley, Owner, L.A. Bikini

Bottom Line: Uptick tripled the number of

appointments for Two Trees Counseling on a limited
monthly budget.

