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CASE STUDY
Ritter Law Firm



THE PAIN POINT
Ritter Law Firm was not getting full value out of its website, and thus 
wasn’t taking advantage of online marketing. The firm only received 59 
visits to its website in the month before working with Uptick Marketing – 
an extremely low volume of traffic that resulted in minimal new business 
for the firm.

Plus, as a small law firm, Ritter Law had a limited monthly budget to spend on 
digital marketing.

THE CLIENT
Ritter Law Firm is a law firm headquartered in Birmingham, Alabama 
that specializes in offering legal services to small businesses, including 
business planning, copyright law, intellectual property law, contracts, and 
more. The firm had a website but no other presence online.

RITTER LAW FIRM



THE GOAL
Increase website traffic on a monthly basis by 
attracting more targeted customer visits.

THE SOLUTION

 Given Ritter Law’s goals, Uptick Marketing recognized the importance of driving more 
traffic to the website. Not just any traffic would do, though; due to the limited budget – 
and due to the narrow customer base Ritter Law was targeting – the increase in visits had 
to come from small and medium business owners in the firm’s given geographic area.

1. Google AdWords – placing text-based ads featuring Ritter Law that appeared 
whenever potential customers searched on Google for business law in Alabama

2. Keyword Research – determining the best, most relevant keywords that are used on 
a regular basis by potential customers to search for the firm’s services

3. Search Engine Optimization (SEO) – increasing the visibility of the website by 
making it as appealing to search engines as possible, based on relevant keywords

THE RESULTS
After working with Uptick Marketing for three months, 
Ritter Law Firm increased its number of relevant visits.

Before working with Uptick, Ritter Law reported just 59 visits. By the end of the third
month, that total had grown to 663 monthly visits – an increase of over 1,000%. In one
month, the firm’s AdWords campaign reported 12 clicks and 325 impressions for a
click-through rate of 3.69% - over three times the rate Google itself considers 
“extremely good”. Thanks to SEO, careful keyword research, and Google AdWords, these 
visits and clicks were not random, but instead came from highly-targeted prospects 
who are interested in Ritter Law’s services. This quick success encouraged the client to 
increase their budget with Uptick by 63%. 



“Uptick Marketing is assisting 
me with AdWords and SEO for 
my website. They are extremely 
knowledgeable and are great at 
communicating the status of each
project to me on a monthly 
basis. They provide a customized 
solution that is tailored to my 
particular budget. I would highly 
recommend Uptick to business
owners that are overwhelmed by 
digital marketing and want to use 
their website and other platforms 
to generate leads and thereby 
increase revenue.

– Elizabeth Ritter, Principal, Ritter Law Firm

“

”

Bottom Line: Uptick tripled the number of 
appointments for Two Trees Counseling on a limited 
monthly budget.


