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What is content marketing?

And how can content marketing
help your business? These are questions business owners ask every day. Content marketing, in
a nutshell, is the process of creating content in order to attract, convert, and retain customers.
There is a reason that businesses, both small and large, have turned to the power of content to

help build trust with both potential and current clients by presenting valuable information that
shows your business as experts.
Content marketing can help you generate leads, gain customers, retain customers, and directly
affect your bottom line. Furthermore, content marketing efforts can (and should) be tracked,
showing a return on your investment (ROI).
Throughout “A Business Owner’s Guide to Content Marketing,” you will learn the following:
• The Importance of Content Marketing
• Types of Content for Digital Marketing
• Using Content Marketing to Complement Digital Strategies
• Tracking and Measuring Content Success

Let’s get started!

The Importance of Content Marketing
Over the last few years, the following phrase has been circulating around the internet: “Content
is King.” With the ability to directly reach your target audience due to the power of the internet,
content has become a cornerstone in virtually every business’s online marketing strategy.
Thanks to a variety of studies, it is now a fact that your customers turn to the internet before
making purchasing decisions. From searching for information on Google to finding information
on social media, customers seek information from credible, authoritative sources – sources that
can answer questions and provide solutions to their problems. Content marketing helps by:
• Demonstrating your expertise in your field
• Showcasing your ability to solve the problems of your customers
• Building your reputation as an authority
• Highlighting your role as a thought leader in your industry
Content marketing also helps drive traffic to your website, which means more prospective
customers encounter your brand. A case study in 20121 showed that content marketing
increased blog traffic by 2,000% and resulted in a 40% increase in revenues. These numbers
alone show the power of content marketing when done properly and when integrated with other
digital marketing strategies.
In short, content marketing is important for helping you to grow your business and compete
with your biggest competitors, even on a small-business budget. Content marketing helps
create a powerful reputation for your brand – a reputation built on skill, knowledge, and a
willingness to help.

Types of Content for Digital Marketing
Now that the value of content marketing is evident, let’s look at the different types of content. It
is important to note that rarely is only one type of content recommended. Generally businesses
will get the best results by utilizing a variety of content types.

Blogs
One of the most important types of online content involves what is typically referred to as a blog
These posts are housed on your website, which helps not only with search engine optimization
efforts, but also with driving potential and current customers back to your website (which is how
you will sell them additional products or services). Blogs tend to be relatively short, with most
blogs falling in the category of 300–500 words.
Blog topics can include everything from news about your specific business to information about
your industry, to other, relevant information that appeals to your target audience. People turn to
blogs to find answers to questions they have. The best blogs are those that address this need
for information in a straightforward, easy to understand manner. Plus, blogs can be shared
through email and social media marketing to further expand their reach.
MarketingSherpa, “Overall Content Marketing Strategy Leads to 2,000% Lift in Blog Traffic, 40% Boost in
Revenue” 2012
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Articles / Guest Posts
Articles and guests posts are very similar to blogs, but are not housed on your website. For
example, if you are an architect and you write (or hire someone to write) an article about current
architectural trends and it is posted in an online publication or on someone else’s website, then it
is typically referred to as an article.
Articles are a great way to share your content with an audience that is not already connected
with you and often provides links back to your website, which helps with search engine
optimization. However, it is essential to note that articles typically require more time since
relationships have to be built with the target publication or website that you are seeking to have
your content posted on. Guest posting on another blog is the same; you have to reach out to the
owner of the blog and show that your content is helpful to the blog’s target audience.

Website Content and Landing Pages
One of the most important types of content is your website. Your website is the face of your
business in the online world. Not only is the design important, but the actual words on the page
and the calls-to-action are key at turning visitors of your website into customers. If your business
website does not do a good job of appealing to your target audience, then you will have a hard
time seeing a substantial ROI with your website.

Newsletters
Newsletters are another form of content that can allow you to put your information directly in the
inbox of current or potential clients. There are a variety of platforms out there with a focus on
email newsletter, including two of the most popular: Constant Contact and MailChimp.
Furthermore, most platforms also provide tracking mechanisms that allow you to tell how many
people opened the newsletter and which links they clicked.
In addition to content, newsletters are also great for helping to relay upcoming events, product
specials, and a variety of other business-specific information to your target audience.

Videos / Scripts
Videos (the scripts in particular) are a great content marketing strategy that not only help with
search engine optimization, but also put your content in another form. Some people like to read,
others prefer videos or explanatory pictures. The best way to reach each of these types of
people involves having your content in a variety of formats. Adding videos to your blogs,
newsletters, emails, and other digital marketing efforts can go a long way in helping to attract and
convert customers. Plus, videos guarantee more engagement. People are far more likely to click
on a video than virtually any other type of content.

Infographics
Another great way to share your content is with infographics. In a nutshell, infographics are a
graphical way to display your content in an easy-to-digest format complete with images and other
graphical elements. For example, if you own a coffee shop, you can use an infographic to quickly
show the types of coffee, origin, taste notes, and a variety of other factors. Like videos,
infographics can be integrated into blogs, newsletters, emails, articles, and a variety of other
digital marketing tactics.

White Papers and eBooks
White papers and eBooks are content marketing pieces that are much longer and typically more
in-depth than other types of content. By offering informative white papers and free eBooks, you
can often obtain contact information from your target audience.
For example, if you own a software company, you can give away a free eBook on the problems
that your clients face and how your software fixes those problems in exchange for them signing
up for your newsletter. Then, the email can be used as part of a drip campaign or other email
marketing initiatives designed to generate leads and convert these leads into customers, all while
proving that you are an authority on the subject.

Other Types of Content
In addition to those outlined above, there are many other types of content including everything
from press releases to the words in your brochure or other marketing collateral.

Tying in Content Marketing to your Digital Strategy
It is important to understand that simply writing a blog and putting it on your website is not
enough. Successful and effective content marketing that affects your bottom line requires
integrating the content into a variety of other digital strategies. A few of the most important
integrations are outlined below.

Search Engine Optimization (SEO)
According to a Pew Internet survey2, approximately 92% of internet users turn to search engines
when looking for information. Content marketing is a great way to help increase your search
engine rankings, which helps those users find your company online. One component of the
algorithms that search engines use to determine your business website’s ranking involves how
frequently your site is updated. Integrating a blog, updating it regularly, and adding new pages to
your website can go a long way at helping to meet this criteria.

Pay-Per-Click (PPC)
Content marketing is also essential for any PPC campaign. Ideally, your PPC campaigns should
lead to specific landing pages that can be tracked to determine effectiveness. Once people click
on your ad, it is essential that the content on the page is designed to obtain the desired result
(filling out a form, downloading an eBook, etc.). In short, high-quality content is a key part in a
successful PPC campaign.

Social Media
Not only is content ideal for SEO and PPC, but the information you create should also be shared
socially to increase your reach and to drive your target audience back to your website.
Combining content marketing and social media is pertinent for increasing your SEO and getting
the most visibility for your content, which affects your ROI.
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Pew Internet, “Search and email still top the list of most popular online activities” 2011

Drip Campaigns
Many businesses are using drip campaigns to increase brand awareness and to provide tailored
content as a means to turn cold leads into warm leads. In short, a drip campaign sends out
automated (but tailored) emails on a regular basis that help turn potential customers into buyers.
Plus, tracking mechanisms are employed to determine what each recipient finds relevant so that
future emails are relevant to that individual. There is no doubt that content plays an essential role
in this entire process. The content used has to be great quality and help to obtain the desired
goal – conversion.

Tracking and Measuring
As a business owner, you immediately understand the importance of making sure what you are
spending your marketing dollars on is obtaining the desired results. Effective content marketing
requires tracking and measuring in order to know what is working and what is not working. With
tracking, you can tailor future content to be more relevant to your target audience, which
increases the likelihood of converting potential customers into buyers.
There are a variety of ways to track content effectiveness, which varies depending upon a
variety of factors including the type of content you are using, the platforms utilized, etc. For
example, you can track website traffic with a variety of tools, one of which is Google Analytics.
On the other hand, Facebook reach is best tracked with Facebook Insights.
In short, the best way to get a higher ROI from your content marketing efforts involves
successfully tracking the results for each piece of content and tailoring your efforts to what
works best for your specific business and target audience.

Conclusion:
At the end of the day, content marketing is essential for any business looking to
attract and convert customers. In today’s digital society, content marketing
allows you to show you expertise, attract potential customers, and ultimately
convert these individuals into buyers. Content marketing is also great for brand
awareness, search engine optimization, and even retaining your current
customers. A business that incorporates content marketing has a powerful and
proven way to persuade customers that your business is the go-to resource in
the field.

Interested in improving your business’s online marketing strategy?
Then it’s time to take the next step!

Take the Next Step
If you are interested in taking the next step to gain more customers
and generate more content marketing to increase your bottom line,
contact us today for a free digital analysis!

