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Leads are the lifeblood of business  – and the more leads you
have, the more successful your business will be.

And the more information you have about your leads, the more successful
they will be for your sales pipeline.

What if we told you that you could see which businesses come to your website, what pages they 
visit, and how long they stay on each page in real time? As a business owner, you can already 
imagine the amazing ability you would have to empower your sales force with warmer leads that 
can ultimately change the way you obtain new business and decrease cold calling efforts.

Online lead capturing is the ability to track businesses that come to your website and learn more 
about the products or services they are interested in and learn more about their business at the 
same time. The result is simple: warmer leads that lead to new customers.

Throughout “A Business Owner’s Guide to Online Lead Capturing” you will learn the following:

• Why Online Lead Capturing Matters
• Features of the Lead Capturing Program
• Tying Lead Capturing into Your Digital Marketing Strategy 

Let’s get started!



Online Lead Capturing: Why It Matters
There is no doubt that in today’s society, the Internet is quickly changing and is taking over how
people do business.

When using the Internet, you can either bring people to your website – called inbound leads –
or you can go out to them – called outbound leads. Did you know that inbound sales close 
rates are approximately 14.6%, in comparison to outbound close rates of only 1.7%?1 Armed 
with that information, utilizing digital methods to obtain online leads from people who come to 
your website and then Capturing those leads is the key to helping your business thrive in 
today’s digital society.

With an effective online lead capturing program, you can now obtain essential information that
makes your lead online lead generation efforts more effective. Let’s look at an example to 
better understand how the program works.

Let’s say you are a website development company in Nashville, Tennessee. With the lead
generation program, you discovered that a business in Denver, Colorado visited your website 
and looked at your website development service page and then looked at your online portfolio. 
By checking the stats, you determine that after looking at your examples, they went to the 
“contact us” page. However, for whatever reason your business never received 
correspondence (online or via phone) from the business. Your sales person can now take this 
warm lead and learn more about the business and then reach out to them and try to set up a 
meeting.

Now, a company that may have never been on your business’s radar is not only right in front of
you, but you also know they are interested in your products or services and which ones in 
particular. Therefore, you no longer have a cold lead - you have a warm lead.

In short, online lead capturing allows you to learn more about which businesses are visiting
your website, what pages they are looking at, how long they are viewing each page, as well as 
other essential information about the business that can help you increase your chances of 
conversion. 

Features of the Lead Capturing Program

With the Uptick Marketing online lead capturing solution, you get daily emails directly to you or 
your sales team with real time leads that are based on the companies that are visiting your 
website. We can even set up specific parameters to help tailor the results. For example, you 
can receive an email only if they visit a specific page or a certain number of pages on your 
website. Furthermore, the program allows for better website analytics to improve campaign 
tracking and online intelligence designed to help you improve your website, as well as, online 
and offline campaigns.

Along with essential analytics and business information, the program also helps you to quickly
obtain access to LinkedIn profiles of key players in the business that explored your website. 
Since LinkedIn, when used correctly, is very effective with B2B connections and 
communications, this feature is incredibly valuable and simply adds another way for you to 
learn more about the business and reach key players without hours of research.

The features are customizable to your needs and provide an easy-to-use interface that helps
you better utilize your website for the ultimate goal – conversions. 

1 Search Engine Journal, “24 Eye-Popping SEO Statistic” 2012



Tying in Lead Capturing to your Digital Marketing Strategy

The great thing about the lead capturing is the ability to tie it into your existing digital marketing
strategy (and offline marketing strategy as well). For example, let’s say you have a digital ad with
your local business journal or even Facebook. The goal of the ad and the call-to-action is to drive
people to your website. With the lead capturing program, you can track which ads led them to
your website (i.e. where they came from) and then track what they did once they arrived. Did 
they immediately leave? Did they view your services or products page? Did they read your blog?

Then, you can gather more information about the effectiveness of each of your ads in addition
to how well pages of your website are performing. If you have an ad on Facebook that takes 
people to a page that allows them to download a free eBook, but nobody is clicking “download,” 
then there is likely something wrong with the landing page. Is the link broken? Is the content on 
the page helping to encourage people to download the book? With the detailed analytics, you 
can gather this valuable information and make necessary changes to help better achieve your 
online goals.

Similarly, the lead capturing program is great at helping to obtain valuable information about
offline efforts. Let’s assume you met with a business owner about your business. Later, you see
that someone from that business browsed your company’s website. You can see which pages
they viewed and even creatively follow up with the person you met with to see if they need any
additional information. For example, maybe they visited your “portfolio” or “our clients” page. You
can then send them a follow-up email and provide them with some examples of your work or a 
list of some of your best clients or case studies since you know that this is what they are looking 
to learn more about. 



Conclusion: 
Online lead capturing is essential in today’s society and will continue to play a 

key role in the future for business, even those in the B2B arena. Therefore, 
utilizing your website, detailed analytics, and a lead Capturing program to help 
you obtain information about businesses that are coming to your website and 
what exactly they are looking for is an essential part of helping to get best ROI 
from your online efforts and your website (your digital asset). Are you ready to 
learn more about online lead capturing and take your efforts to the next level

with real time business leads? If so, take the next step!
 

Interested in improving your business’s online marketing strategy? 
Then it’s time to take the next step!

Take the Next Step
If you are interested in taking the next step to gain more customers 
and  generate more content marketing to increase your bottom line, 

contact us today for a free digital analysis!


