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What is local optimization?  More importantly, how can local optimization 
help your business show up higher in search engine results and therefore increase traffic to your 
website – and ultimately increase sales? 

In short, local optimization is the process of providing accurate information about your business 
to a variety of different directories (or other websites). This is an effort to target potential 
customers in your local area who regularly search for businesses just like yours for products and 
services that they need. The result is higher search rankings and ultimately more local traf�c not 
only to your website, but also to your business.

Throughout “A Business Owner’s Guide to Local Optimization” you will learn the following:

• Why Local Optimization Matters
• The Elements of Local Optimization
• Tying Local Optimization into Your Digital Marketing Strategy
• Tracking and Measuring Local Optimization Effectiveness

Let’s get started!



Local Optimization: Why It Matters
Today, one of the main ways people search for goods and services that they need is through
local search. People want to find businesses around them, and search on cell phones, tablets,
and computers for anything from restaurants to banks, gyms, and other businesses with a
local presence.

Considering the fact that most people who conduct a local search will call or visit a local
business within 24 hours, you can see why having a presence in local search is incredibly
important to your bottom line.

Google (and other search engines) do not have representatives in every city to ensure that
the data that you provide about your business is accurate. Instead, they have selected a wide
number of national and local “sources” that they use to obtain pertinent information about
local businesses.

For example, if you say on your website that your business hours are from 9:00am until
8:00pm, but Yelp, UrbanSpoon, and a variety of other “trusted” sources say that your business
hours are from 9:00am until 3:00pm, then the search engines will choose the information that
they see the most (in this case, incorrect business hours). As a result, your business will likely
miss out on five hours of customers.

So, why does local optimization matter? Because it ultimately affects your bottom line and
controls your business’s message.

Below is an example of what happens if you do not take control of your business’s message
and instead depend on search engines to find out the information from its “trusted” sources.
The screenshot below is of a local restaurant that actually has a great reputation in the
community. You can tell by the reviews that the food and service is incredible. However, the 
picture that represents this business in search results is of a customer taking a picture of 
herself in their bathroom. (We blurred out the business name and location to protect the identity 
of the business). 

It is obvious that the business owner does not want 
this picture to be the visual representation of their 
business. However, unless you take control of the 
way your business is appearing online, then search 
engines will gather the information any way that 
they can, and more often than not the result is 
inaccurate information. 

Someone who has never heard of this restaurant 
may very well choose not to visit based on this 
representation; therefore, the way your business 
appears online does affect your bottom line.

Fortunately, there is a way to take control of this 
information and increase your search engine
rankings at the same time – local optimization. 



Elements of Local Optimization

Now that you understand the importance of local optimization, let’s take a look at some of the
key elements.

When it comes to your business information, consistency is key. Each “directory” will request
a variety of information to complete your listing. For example, your Google listing includes your
business name, address, phone number, hours of operation, categories, website, and pictures.
It is important that you complete each element that is requested by the directory for best results.

Below is a list of information that you will typically need when getting started with local
optimization:  

• Business name
• Address
• Phone number
• Hours of operation
• Website URL
• Email address
• Years in business
• Brief business description
• Business categories (i.e. restaurant, lawn care, business services, etc.)
• Services / products
• Keywords
• Pictures / videos (virtual tours are great as well)
• Payment types accepted
• Company logo

Some directories will also allow you to include social media links (i.e. Facebook, Twitter,
Google+, LinkedIn, YouTube, etc.) in your listing as well. Remember, it is pertinent that the
information is consistent across each directory and that you complete the listing in its entirety.
For example, if it allows you to include five photos, then make sure you add five.

Including all relevant information is the best way to ensure that your business information is
accurate and available to those who search for it.

Tying in Local Optimization to your Digital Marketing Strategy

Aside from ensuring consistent information, local optimization can significantly increase your
search engine optimization (SEO) efforts (i.e. how high you appear in search results). In fact, 
local citations are the third most important thing in search rankings. 1

Local optimization efforts when done correctly and thoroughly, provides high-quality and
trusted backlinks to your website. In order to understand the importance, it is essential that we
take a look at Domain Authority (DA).

Domain Authority is a metric created by Moz.com as a way to evaluate how likely a website is to
rank in search engine results. Every website has a “rank,” which is a number 1 – 100. The higher
your rank, the more credibility you have in the eye of search engines and therefore the higher 
you are likely to rank in search results. In order to increase your DA, which is pertinent to your 
overall digital marketing strategy, it is important to have links back to your website from trusted 
sources. Local optimization does just that.

1 Moz, “Advanced Local Citation Audit & Clean Up: Achieve Consistent Data & Higher Rankings” 2014



Remember, the sources that Google (and other search engines) turn to in order to obtain
information about your business are “trusted.” Therefore, they typically have a very high domain
rank. Let’s take Yelp for example. Their Domain Authority is 94 / 100 (denoted as DA in the
corresponding graphic).

Therefore, by having a link back from Yelp to your website (by filling out the directory information
about your business), you are giving a positive indicator to search engines that your website
is credible. The key is getting a lot of these links from a variety of trusted sources and having
consistent information about your business.

In short, local optimization not only helps by allowing you to take control of your business
message, but also increases your DA if done correctly. 

Tracking and Measuring

The key for local optimization is to determine your current domain rank and look at the way your
business is currently appearing in local searches. Then, you engage in local optimization efforts
(by providing correct, accurate, and complete information about your business to sources that
are “trusted” by search engines). After several months (generally two to five), you should see a
noticeable difference not only in how your business is appearing locally, but also in your overall
domain authority.

You can also track effectiveness by looking at your website analytics and determining how much
traffic you are getting to your website before and then again after the local optimization efforts.

By comparing traffic before the optimization to traffic after – and by checking your local
optimization profiles on various directories – you can get a good sense of how well the local
optimization campaign is working for your business. When coordinated with other digital 
marketing strategies, you should see a quantifiable increase in website traffic, which ultimately 
results in more conversions.  



Conclusion: 
Local optimization is an essential part of any business’s digital marketing 

strategy, especially if your business is a brick-and-mortar building with a local 
audience. The key is to ensure accurate, consistent, and complete information 

to a variety of “trusted sources” to increase your website’s credibility and to 
control your business’s online message.

 
Are your ready to take your website to the next level and creating 
more visibility for your business online? Then it’s time to take the 

next step!

Take the Next Step
If you are interested in taking the next step to gain more customers 
and  generate more content marketing to increase your bottom line, 

contact us today for a free digital analysis!


