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As a business owner, you are already slammed with a variety of
things you “should” be doing for your business. So why even bother with social media? Social 
media is not only a great way to learn more about your target audience, but it is also an excellent 
way to build brand awareness and mark et online in a manner that is much more affordable than 
traditional marketing efforts (television, radio, magazine, etc.). 

 With approximately 85% of business marketers stating that social media is important to 
their business1, there is no doubt that there is value to utilizing social media for business. 
Specifically, the marketers surveyed indicated that social media helps their business by 
increasing exposure and therefore,  increasing traffic to their website. Additionally, at least 65% 
use social media  to gather information (market intelligence) and to create “loyal” fans. 

 The key, ultimately, is to commit enough time to social media for it to be the most effective 
for your business and to combine it with other marketing strategies both online and offline. 
Throughout “A Business Owner’s Guide to Social Media” you will learn the following:

 • Why Social Media Matters for Business
 • Key Social Media Platforms
 • Tying Social Media into Your Digital Marketing Strategy
 • Tracking and Measuring Social Media Effectiveness

      
        Let’s get started!



Social Media: Why It Matters

Social media is important for your business for a variety of reasons, including the following: 

• Search engine optimization (SEO): One of the key factors that search engines are   
 taking into consideration when determining your page’s ranking includes social.    
 Therefore, social media can help you appear higher on search engine results pages.
• Customer engagement and interaction: Social media is designed to be “social.” It is all  
 about reaching your target audience where they are and engaging with them.     
 Furthermore, they can find your business online and then message you directly asking   
 pertinent questions. Your timeliness in responding could ultimately drive people to your   
 business as opposed to your competition’s business.
• Reputation management: Another key aspect of social media for business involves   
 managing your reputation. When people are happy or sad they talk about it on social   
 media platforms. You can quickly address any problems, questions, or concerns and help  
 improve your reputation at the same time.
• Budget-friendly advertising: Social media is a great way to reach your target audience   
 and market to those individuals on a limited budget. For example, Facebook advertising   
 can be fairly effective, and it is simply a lot cheaper than most other marketing efforts.
 

 Approximately 74% of consumers use social networks to make purchasing decisions. 
Similarly, 81% of people said they are influenced by the posts that their friends make on social 
media when it comes to making purchasing decisions1.

 At the end of the day, social media is important for your business because not only is that 
where your target audience is, but it’s also where your competition is. If you want to compete 
and help your business’s online presence, then you have to be social in today’s digital society

Key Social Media Platforms
 Although social media is important for your business’s digital marketing strategy, you 
should only be on the platforms that make the most sense for your business and your target 
audience. For  example, if you are a business-to-business (B2B) company, then LinkedIn is an 
excellent platform that may provide you better results than Facebook. Ultimately, choose the 
platforms that make the most sense for your business. . 



Below are some of the most popular social media platforms and key statistics associated with each.
 

 Facebook
  • Over one billion active users
  • 83% of 18 – 29 year-olds are on Facebook
  • Fastest growing segment are those ages 55+
  • Pictures and videos perform the best

 YouTube
  • World’s second-largest search engine
  • 3rd most viewed website in the world
  • 600 billion hours of video are watched each month
  • Highly integrated into other networks

 Twitter
  • Over 560 million active users
  • 140 character limit
  • One-third of all 18-29 year-olds are on Twitter
  • Links are the most shared content

 Google+
  • Over 400 million active users
  • Over 63% are males
  • 42% are ages 18-34
  • Most users are in technical fields (i.e. engineering, web development, etc.)

 LinkedIn
  • Over 240 million active users
  • 79% of users are 35 or older
  • 65% of B2B companies have acquired a customer on LinkedIn
  • LinkedIn groups are ideal for reaching niche audiences

 Instagram
  • Over 200 million active users
  • More than 90% of users are under the age of 35
  • 68% of users are female
  • Picture-based platform

 Pinterest
  • Over 70 million active users
  • 68% of users are female
  • 50% of users are between the ages 25 and 44
  • Great for pictures, infographics, and e-commerce



 
    
Regardless of which platforms that you find to be the most effective for your business, there are 
two golden rules
  
  1. Talk about what interests your target audience
  2. Actively interact with your followers

 When it comes to social media, you have to do more than treat it like a billboard. Social media 
works best when you interact with your target audience and engage in two-way conversations. 

T y i n g  i n  S o c i a l  M e d i a  i n t o  y o u r  D i g i t a l  M a r k e t i n g  S t r a t e g y

 Social media should be integrated into your overall digital marketing strategy for best 
effective-ness. For example, having social share icons on the homepage of your website can 
help boost your search engine optimization (SEO) efforts when clicked on by visitors. 

 Similarly, social media is a great way to share discounts, coupons, and other pertinent news 
relating to your business. Furthermore, social media is the perfect way to share helpful content  
(i.e. blogs) to help build authority and trust and, therefore, increase your overall online visibility  
and effectiveness.

 If you are using digital marketing tactics, then integrating your key social media platforms is 
an essential way to increase your digital reach.
 

T r a c k i n g  a n d  M e a s u r i n g  S o c i a l  M e d i a  E f f e c t i v e n e s s

 As with all of your digital methods, tracking the effectiveness is essential in determining 
your  return on investment (ROI). Most platforms have built-in measuring systems (such as 
Facebook insights) that allow you to determine how many people saw your post. By combining 
your social  media tracking with website analytics, you can determine which links people are 
clicking on and where they go after landing on the page you shared socially. 

 The key for success is to keep track of what posts perform best and which times work best 
for your target audience and then tailoring your social media plan as you gather more information. 



Conclusion: 
 

At the end of the day, social media is a key part of anyone’s online marketing 
strategy as it helps to increase your reach and provides a cheaper alternative to 

offline marketing. For best results,  social media should be integrated in your 
other online and offline efforts and tracked with a  thorough analytics tool to help 

better determine ROI. 

 
Now that you know more about the importance of social media to 
your business’s online visibility, it is time to take the next step! 

Take the Next Step
If you are interested in taking the next step to gain more customers 
and generate more content marketing to increase your bottom line, 

contact us today for a free digital analysis!


